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Tim Beyer, formerly with the USPTA and Wilson
Sporting Goods, Joins Lee Tennis to Focus on New
Market Sales

Charlottesville, VA (May 18, 2007) — Lee Tennis announced today the addition of Tim
Beyer as a new markets sales associate. Beyer’'s efforts will center on creating Har-
Tru® and ClayTech™ playing experiences for players in non-traditional clay court
markets such as northern and southern California and Arizona. The addition of Beyer
is a result of Lee Tennis’ commitment to advancing the clay court experience
nationally by further educating and engaging pros, club owners and players about
the endless benefits of clay tennis surfaces.

“We are thrilled to have Tim join our team. He has tremendous passion for the game
of tennis and a wealth of experience that gives him an in-depth understanding of
every facet of the game,” said Pat Hanssen, New Markets Manager for Lee Tennis.
“Tim also has a deep desire and commitment to realize our [Lee Tennis] vision of
enabling those who love tennis to play the game for life.”

In his previous role as Director of Research and Statistical Marketing with the U.S.
Professional Tennis Association (USPTA), Beyer served as a valuable resource for the
association by representing USPTA at national shows and managing various
initiatives such as the Player Development Program. Having a well-rounded
perspective on the industry and the game, Beyer was able to add value to USPTA
programs due to his extensive teaching and manufacturing background.

Prior to joining the USPTA, Beyer held key manager positions in Promotions and
Sports Marketing with Wilson Sporting Goods’ Racquet Sports Division for half a
decade. During his tenure with the company, Beyer’'s accomplishments included
increased efficiencies of promotional initiatives, the creation of clothing programs
and management of all association partnerships.

Beyer, a graduate of Ferris State’s Professional Tennis Marketing Program, began his
tennis career as a teaching professional. He currently resides in Charlottesville, Va.

An affiliate of Luck Stone Corporation, Lee Tennis has played a vital role in the

development of the HAR-TRU tennis court. Having 40,000 Har-Tru courts, Lee Tennis

has been the mainstay on the clay court business in North America since 1964. Lee

Tennis’ dedication to quality and refinement has made Lee's HAR-TRU surfacing the

number one selling clay type surfacing material. To support surfacing, Lee Tennis

manufactures a full line of quality maintenance equipment and accessories, and
-more-
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provides expert technical consulting and customer support. Lee Tennis is represented
by some of the leading tennis real property contractors in the U.S., and its products
are sold in many countries around the world. Please visit www.leetennis.com for
more information.

Luck Stone Corporation is one of the largest private, family-owned and operated
aggregates suppliers in the U.S. Headquartered in Richmond, Virginia, Luck Stone is
the 9th largest producer of crushed stone in the nation. It operates 17 crushed stone
plants in Virginia and North Carolina, 2 sand and gravel operations, 6 architectural
stone centers and 2 granite fabrication facilities. The company’s real estate arm,
Luck Properties, strives to develop real estate that is community- and
environmentally-friendly. Luck Stone also owns Lee Tennis/HAR-TRU®, the world’s
most popular type of clay tennis court and a leading supplier of court accessories.
Luck Stone is committed to environmental stewardship and community involvement
and has been recognized nationally for its conservation and community relations
programs. Please visit www.luckstone.com for more information.
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